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	Wellington Health 
Promotion Network
	19th October 2010

	
	9.30am –  11am

	
	CGHS Room 112

	Chair:
	Rachael Dooley

	Minutes:
	Rachael Dooley

	Attendees:
	Clare Heath - Schools Focussed Youth  Network

Jan Tracey – Health Promotion Officer, Gippsland Women’s Health Service

Linde Coggan – Health Promotion Officer, Central Gippsland Health Service (CGHS)
Rachael Dooley - Health Promotion Coordinator, Wellington Primary Care Partnership 

Renee Heath- Health Promotion Officer, CGHS/WPCP
Sheryl McHugh – Transport Connections, Wellington Shire Council

David Roberts – Project Officer, GippSport

James Hill – Access for All Abilities Project Officer, GippSport

Michelle Hoare – Project Officer, Gippsland Women’s Health Service
Debbie Mitchell – Health Promotion Regional Advisor, Department of Health

Kirsty Magnuson – Student Placement, CGHS

Frances Ford – Manager Community Wellbeing, Wellington Shire Council

Jill Palmer – School nurse, Sale Secondary College

Jenny Feist – Health Promotion Officer, Yarram & District Health Service

	1:
	Welcome
	Action

	1.1
	Apologies

Jo Cockwill, Margaret Brereton, Jodie Pullman, Marieta Sears, Sue Henderson, Catherine Vassiliou, Rebecca Lade, Deb Milligan  

	

	1.2
	Introductions


	

	2
	Confirmation of previous minutes (17th August 2010)
Confirmed: Jan Tracey       Seconded: Renee Heath
	

	3:
	Business Arising (actions from previous meeting)

	

	3.1
	Development of Case Studies – 
The following seven case studies were submitted with the 2009/10 progress

report to the Department of Health; 
- Festival for Healthy Living Phase 1
- DSE Go for your Life Trails Project 
- Yarram Womens Forum 
- Smiles 4 Miles 
- WSC PA Strategy 
- Certificate III & IV in Fitness Subsidy Program

- KGFYL in Wellington 

Thank you to all agencies for their contributions to the case studies and the

progress report. 
	

	4:
	General Business – Using Technology to Enhance Communication
	

	4.1
	Delivering Online Information Sessions using Elluminate
David Roberts, GippSport
Elluminate

GippSport has been running online sessions for clubs across the region using Elluminate. GippSport purchased a license which allows up to 50 people in a ‘room’ at a time.  The program has the ability for sessions to be recorded and put on websites for future use.  The program is a good presentation tool as it enables a Power Point presentation to be displayed and participants can interact.  It works well to have a ‘chair’ and someone else to do the ‘room management’.  GippSport received an ICT Innovative Technology award for the sessions they have conducted and will use some of this towards training. An online session ‘working with the media’ will be held on October 27th and members are welcome to participate. 

http://www.elluminate.com/
Skype

Skype is a free tool which involves video calling and it is very good for meetings. It has a feature where documents can be shared. 

http://www.skype.com/intl/en-us/home/  
	

	4.2
	Facebook: the Gippsland Women’s Health Service Experience
Michelle Hoare, GWHS
GWHS has created a facebook page and as a result has been engaging a broader demographic of members from teens through to older adults.  Currently there are 155 online members.  The page is updated weekly with links and is monitored for content.  As it is a small service policies around facebook use in the organisation have not been developed as yet. 

[image: image2.emf]GWHS Facebook


http://www.facebook.com/pages/Gippsland-Womens-Health-Service/113609531997363 


	

	4.3
	Technology Mythbusters

Clare Heath, School Focused Youth Service
Dispelling seven of the common myths of social media for organisations and individual users. 

Myth #1 - Privacy

Myth #2 – Clients don’t use social media

Myth #3 – Cyber bullying

Myth #4 – Can’t measure success

Myth #5 – Negative comments 

Myth #6 – Don’t have time

Myth #7 – Hard work 


[image: image3.emf]Technology  Mythbusters


	

	5
	Project Updates 

Renee

· CGHS Bike Ride 

· Lap the Lakes
· Community garden – WSC grant application successful for a community garden at the Five Star project
· Neighbourhood House Walktober Challenge 
· Smiles 4 Miles – 6 preschools awarded and three new preschools to be involved next year

· Health Promoting Health Service – Presentation to CEO and staff

Linde

· Implementing Kids Go for your Life.  Workshop held for teachers ‘Engaging parents to encourage healthy eating’.  This was delivered by the Home Economics Fruit and Vegetable Program.  The number of attendees was lower than anticipated.
· Community Kitchens – Facilitator training will be held in November. UnitingCare Gippsland and the Sale Neighbourhood House will be starting kitchens.  A grant has been received to set up a community kitchen with the five star project.  
Clare 

· SFYS Brokerage. 
Sheryl 

· Melbourne medical project – maps developed and traveller’s aid. Please contact Sheryl for hard copies. 
· Rural Health Resource kit - http://www.health.vic.gov.au/consumer/rural_consumers.htm 
· Holiday bus program will run again

Jan
· Sexual & Reproductive Health Strategy – reference group and working groups continue to meet.  Training ‘Talking Youth Sexual Health will be held in December.  
· Conference - Jan and Chris Rush recently presented at the health promoting schools conference in Perth.  Jodie is currently in New Zealand with a poster presentation on the Sexual & Reproductive Health Strategy.
James

· Inclusive Leisure Initiative 
· Forum for parents of children with a disability – 28th October
David

· Online training ‘Utilising the Media’ - www.gippsport.com.au
· Lap the Lakes
· Welcoming and Inclusive Clubs program

Frances

· WSC Physical Activity Strategy to be endorsed at the next council meeting prior to going out for community comment.
· Community & Wellbeing Plan draft being refined prior to being circulated.

· Rural Access Position has closed and interviews will be conducted over the next two weeks.

· Emergency management and the links to health promotion potential to explore further

Jill

· Education sessions - Year 12 Safety and Awareness, Year 9 Health Day

· School canteen – doesn’t currently comply with the guidelines and would like to encourage changes to be made

Jenny

· Woodside Gift – YDHS coordinating bike ride

· Intro to HP sessions for medical and allied health staff

· Planning for women’s forum

· FHL – evaluation support by MUDRIH and currently working on the thematic analysis.  Abstract accepted for the Gippsland Mental Health Conference.

· Funding received to develop an outdoor gym in Yarram

Debbie 

· GHPTG Planning forum held to develop the next three year regional plan. Priorities set and are to now be fleshed out further to form an action plan and will go to the Health Services Partnership meeting for endorsement in December.
Rachael 

· Australian Health Promotion Conference – now calling for abstracts

· PHCRED fellowships

· Research & Practice Forum – 11th November Men’s Sheds 
	

	6
	Other Items 

No items noted 
	

	7
	Next Meeting 
Tuesday 21st December 9.30am – 11am
Conference Room, Central Gippsland Health Service 
	

	8
	Meeting Closed 

11.20am
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WHAT IS SOCIAL NETWORKING?


Definition from Wiktionary, the free dictionary


social networking 


1. The interaction between a group of 
people who share a common interest.


2. Using social contacts to network.


3. (Internet, business) The use of Internet 
communities to network and 
communicate using shared interests, 
related skills, or geographical location 
between consumers and businesses.







WHY SOCIAL NETWORKING?


• When the Web became popular in the mid-1990s, it 
enabled people to share information in ways that were 
never possible before.


• However it lacked a sense of community or ways to link 
all of this information.


• Social networking websites started to be developed 
and allowed users to be part of a virtual community. 
One of the most popular sites is Facebook







FACEBOOK STATS


(taken from Facebook site)


• More than 500 million active users
• 50% of active users log on to Facebook in any given 


day
• Average user has 130 friends
• An average user will spend an hour (55 minutes) a day 


on Facebook, and it is predicted that the world will 
collectively spend well over 5 Billion days on Facebook 
by the end of 2010 


• Around 9 million Australian users







HOW IT EVOLVED AT GWHS


After a few round table discussions, we decided to set up 
a  GWHS Facebook page in an effort to communicate 
with more women in Gippsland, particularly with younger 
women. It was free and easy to set up.







THE SCEPTICS


Although initially there was some resistance and 
scepticism at GWHS about the Facebook phenomenon, 
everyone has now embraced this additional way of 
communicating and provide links and support the site.







GETTING STARTED


• Create a personal profile if you don’t already 
have one.


• Create a Facebook ‘page’ (there is a difference 
between ‘groups’ and ‘pages’


• Survey your staff as to who is already on 
Facebook.


• Encourage others within the organisation to add 
themselves to Facebook. 


• Explain your Facebook initiative to them, 
including the goals you want to accomplish.


• Start posting links, adding photos and creating 
events.


Social Media 
Strategy?







UPDATING FACEBOOK


• How long you spend updating Facebook is entirely up 
to how much time your organisation is prepared to put 
into this online resource.


• Facebook is quite an ‘immediate’ medium and 
therefore does need to be updated regularly to be 
effective.


• A regular Facebook user is probably the best person 
to be responsible for updating.







EFFECTIVE FACEBOOKING


• Creating increased feedback and discussion 
• Driving information to your website – and spreading 


information 
• Building an email list 
• Attracting event attendees
• Getting people to take action 
• Attracting donations
(From Our Community Newsletter – Facebook Guide by Idealware)







DEMOGRAPHICS (taken from FB Insights)







WHAT WE DO


• Look for links we think our  
membership/likers/followers will find interesting


• Refer to CEO for approval by emailing link


• Post link


• To date we have 150 members and growing!







TIPS AND TRICKS


• Use Facebook pages not groups.


• Look at other pages that are similar to see what 
others are posting


• Make sure you comment and thank members when 
they comment


• Keep it professional, check spelling, grammar when 
updating


• Ensure links are credible and from accurate sources


• So much information available about Facebook and 
social networking on the internet…. Just Google it!







LESSONS LEARNT SO FAR


• We have had two instances of people putting up 
unauthorised information onto our page.


• Ensure page is checked regularly and put safety 
checks in place in the settings







LINKS


How to set up a Not for Profit Facebook Page


www.wildapricot.com/blogs/newsblog/archive/2008/06/16/how-to-set-up-a-non-
profit-facebook-page.aspx


Article on how Facebook, Twitter and SMS bring health promotion forward


www.iuhpeconference.net/pages/Conference_Journal/100716_New_Media.php


Facebook for not for profits


www.facebook.com/nonprofits



http://www.wildapricot.com/blogs/newsblog/archive/2008/06/16/how-to-set-up-a-non-profit-facebook-page.aspx

http://www.wildapricot.com/blogs/newsblog/archive/2008/06/16/how-to-set-up-a-non-profit-facebook-page.aspx

http://www.iuhpeconference.net/pages/Conference_Journal/100716_New_Media.php

http://www.facebook.com/nonprofits





THANK YOU


If you have any questions, 
I am happy to answer them if I can!


Michelle Hoare


Health Promotion Support


Gippsland Women’s Health Service 


projects@gwhealth.asn.au



mailto:projects@gwhealth.asn.au
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Myth-busting Social Media







Social Media: What is it? 







Social Media: What is it? 


When it comes to corporate use of social media I have problems with 
the use of the word "social" because it's not accurate. It's not social. 
When most people use Facebook, Twitter, or MySpace, they use it 


for its social qualities. Yet when corporations, and many 
professionals use social media, they are using it for commercial 


purposes. They are using it for sales. This is an important distinction 
because it affects how businesses should use social media. 


(Tom Foremski, www.Siliconvalleywatcher.com)







Myth #1: Privacy


You can control it! 


Take note of what information you post.
Phone numbers and email addresses are useful for 
organisations to post. Don’t post individual ones


Get familiar with the Privacy Controls and stay 
on top of it







Myth #1: Privacy











Myth #1: Privacy


Other avenues: 
Facebook Privacy Police: “Intellectual 
property” 
Private message requests
Block lists







Myth #2: My clients don’t use social 
Media


There is no demographic that isn’t represented substantially on 
social media. Social media is even used by the over 65’s today.


Even in low internet usage areas, Facebook is used because it is 
free on both Telstra and Optus phones.


Because of the free access, people with little or no phone credit can 
still use Facebook to interact with others and frequently do so. 


47 Billion instant messages were sent per day in 2009 


There are in excess of 144 million blogs currently in existence.


(Source: www.pingdom.com)







Source: www.socialmediaexaminer.com/top-5-social-media-myths-debunked/







Myth #3: What about Cyberbullying


Should be dealt with in the same way as ‘in 
person’ bullying


Motivations for the bully tend to be the same
Elements of bullying tend to be the same
Only the platform is different


Advantage is that the victim has response time
Keep track of threats
Report it!







Myth #4: I cant measure success


Social media is now the greatest tool to get people to go to your 
website. It has changed the way we interact online


Use ‘http://Bit.ly’ and other URL shorteners track how many hits your 
website has had


Use Webtracker accounts such as “pingdom.com” to track how 
much traffic your website is using 


Include “how did you hear about us” on your traditional methods of 
evaluation


Don’t make “cyberspace” the only meeting place. Use social media 
to advertise offline events. Victoria Police are now recognising that 
the best way to keep track of parties is to keep an eye out on 
Facebook.
Use social media to get users to sign up to your email list







Myth #5: If I put my project up, it 
will get loads of negative comments


No one likes to hear negative feedback, but social media means that 
if someone does choose to complain publicly, you can reply publicly 
thus handling any image and information control issues that come 
with the territory


Don’t be afraid of the delete key. If a comment is particularly 
inflammatory, delete it off your page and contact the complainant 
directly.


Believe it or not, the skill and poise with which you respond to 
complaints online can actually be a positive marketing tool: proof 
you listen and respond to your clientele.







Myth #6: I don’t have time for social 
media


Learning to use the platform takes time, but soon you will 
notice that social media interactions are quite similar to 
offline interactions. 


People are concerned about the same issues. They are 
just raising them in a different platform.


Skills you need: Be succinct. Post useful information. Be 
positive. Realise that once its online, the whole world 
can read it. 







Myth #7: Its hard work
It takes some getting used to, but making your message 
fit in a 140 character line is an excellent skill in 
engagement


Be patient


Building an online community takes sustained 
commitment but if you are allergic to hard work you 
wouldn’t be in the wellness industry


Take some pride and joy in the interactions you have 
with your community and soon, what may have felt like 
another item on your to-do list will actually be one of the 
best parts of your day.







Tips for successful social networking


Be patient
Be succinct
Post useful, timely information
People connect with people. Make sure 
your organisation has ‘personality.’ 
Find out where your audience ‘hangs out’ 
online. That’s where you need to be.
Use the online platforms to connect people 
in an offline way
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